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Quarterly Social Media. 
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Quarterly Social Media.
❖ Robust & active engagement.

❖ Multiple campaigns, giveaways & video 
content creation.

❖ Successful audience growth on social channels 
of over 10k fans   

❖ Facebook accounted for the most audience 
growth. 
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Social Media Audience Profile. 
❖ Primary audience age is active adults between 35 to 54 years 

old.  

❖ Audience gender is represented with female visitors slightly 

higher.

❖ Facebook presented the largest growth from October through 

December. 
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Social Media Giveaways. 
❖ Giveaway Partners → USA Today Travel, Vacation Key

West & Yankee Freedom III.

❖ Entries were based on following @HistoricSeaport,
tagging two friends & having them following
@HistoricSeaport and reposting giveaway.

❖ Giveaways ran on Facebook, Instagram & Twitter.

❖ Both giveaways ran for one week each.

Giveaways Generated:

1,005k page likes.

200+ comments & friend tags
within each comment.

430 new social media
followers.

170+ social media shares. 6

https://www.facebook.com/HistoricSeaport/photos/a.1594579234205540/2328340477496075/?type=3&theater
https://www.facebook.com/HistoricSeaport/photos/a.1594579234205540/2289598488036941/?type=3&theater


Holiday Performance. 

7



Holiday Media Clippings. 
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All Things “Bight” Before 
Christmas. 

https://www.keywesthistoricseaport.com/
https://www.keywesthistoricseaport.com/events/
https://www.keywesthistoricseaport.com/events/
https://www.google.com/search?q=key+west+historic+seaport+events&stick=H4sIAAAAAAAAAOPgEOLVT9c3NEzOM8rNS0_KVkLlaqlmJ1vp5-QnJ5Zk5ufBGValBcn5uZl56QqpZal5JcWLWBWyUysVylOLSxQyMotL8osykxWKUxML8otKoEp2sDICACXZu7RtAAAA&sa=X&ved=2ahUKEwiO2rDOrJfmAhVPT6wKHYjQCL4QMTAeegQIDxAK&biw=1864&bih=940
https://www.keywesthistoricseaport.com/event/key-west-historic-seaport-holiday-celebration/


Performance on Google. 

10



Acquisition & Audience Overview
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Monthly Blogs.
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Monthly Historic Seaport Blogs.
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Advertising.
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Campaign Statistics
❖ Campaign turned on December 4

❖ Impressions: 24,519

❖ Clicks: 99

❖ Average Cost/thousand impressions: $2.65



Historic Seaport Airport Advertisement.
❖ ADEPT recently updated the Historic Seaport Airport Advertisement to reflect 2019 Holiday

Season.

❖ Advertisement included 3 High Def LCD ads running on all three screens on both conveyor belts
at Key West airport.

➢ 3 back-to back High Def LCD at airport arrival, 15 seconds each ad
➢ Ferry and Airport rach card placement at airport arrival

16



Florida Keys & Key West Advertisement.

❖ Key West Historic Seaport and KeyWestHistoricSeaport.com 
are listed on fla-keys.com & floridakeys.com.

❖ Fla-keys.com averages 687,000 visitors per month & is official 
site of FL. Keys & Key West (Monroe County Tourist 
Development).

❖ Advertisement includes Direct links KWHS website
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http://fla-keys.com/
http://floridakeys.com/


Historic Marker Map 2019.
❖ Non-profit, multi-platform &

educational program distributed
throughout Key West.

❖ KWHS website mention
included w/ map.

❖ 125 Historic Markers with free
phone tour & GPS based phone
app.

❖ 100,000 maps printed and
distributing to 50 points
throughout Key West

❖ 10,000 maps distributed to
buses
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Key West Bight Marina.
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Monthly Bight Marina Blogs.
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Bight Marina 
Website Analytics. 
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Commercials.
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Land, Air & Sea.
❖ Land, Air & Sea Commercial is 

currently running on Key TV 

Destination Television. 

❖ Commercial designed to boost SEO 

content and ranking.

❖ Digital video has been seen, shared 

and promoted through social 

networks.

❖ Airing daily throughout Miami to Ft.

Lauderdale.

❖ Zones include Kendall, Perrine FL,

Homestead FL, Dade South FL,

Florida Keys FL, Kendall & Perrine FL.
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http://www.youtube.com/watch?v=r3O3tWetd7w


Holiday Season 
Commercial
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❖ Airing daily on Key TV Destination Television.

❖ Airing daily throughout Miami to Ft.

Lauderdale.

❖ Zones include Kendall, Perrine FL, Homestead

FL, Dade South FL, Florida Keys FL, Kendall &

Perrine FL.

http://www.youtube.com/watch?v=BjYMvPzPofg


Newsletters & E-Blasts.
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Newsletters & E-Blasts.
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Goals & Partnerships.  
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365 days. 1 lasting impression. 
❖ Dan Barnett, CEO of Wizard Entertainment, provides

celebrity booking and has created, produced and
managed 1000’s of concerts and events for some of the
most recognized names in show business.

❖ Wizard Entertainment creates extraordinary
entertainment video programming with over twenty-
five years of experience.

❖ Wizard has participated with local Business
Improvement Districts and CRA’s like the Bight,
including the Tortuga Festival, Riptide Music Festival,
JM Families, Bon Jovi, the Great American Beach
Party, etc.

❖ ADEPT’s projected focal point involves collaborations
with Wizard Entertainment while incorporating
influential marketing for one of the biggest Historic

Seaport events to date.

❖ Cooperating/Partnering with area companies
like Rams Head Presents to offer Historic
Seaport Dream Vacation for an upcoming
event.
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