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MEMORANDUM
July 7,2017
TO: Doug Bradshaw & Karen Olson
FROM: Dana Pollitt
SUBJECT: Key West Bight Management District Board June/July, 2017 Monthly Update

Key West Historic Seaport Marketing Services Contract #10-015

The following is a summary of ADEPT's June/July marketing activities for the Key West

Historic Seaport:

KWHS VIDEO

e Editorial Video Shoot with Key TV/Destination Television occurred on Friday June 23rd
with Scott Saunders as the KWHS ambassador. Video will cover past, present and the

future of the KWHS.

1:30 minute video to be aire

Expected Delivery Date: Week of 07-24-17.

e Key TV/Destination Television agreed to month to month for last two months of fiscal
year 2017 in order to not interrupt daily schedule on-air broadcast.

® YouTube: Increased to 13,021 views from 11,897 last month

e Airing daily on Destination Network [Key TV/TripSmarter.com]. Affidavit below shows
a sample of the broadcast report from May 29 to June 25.

BROADCAST AD MANAGEMENT SYS§

Key TV
5450 MacDonald Avenue, Suite #10
Key West,FL 33040

d daily with KWHS current video.

TEM

‘Affidavit of Service Rendered

05/29/17 - 06/25/17

Key West Historic Seaport

SPOT NAME PLAYDATE PLAYTIME
w22
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KWHS SOCIAL MEDIA (Facebook, Twitter, Instagram, Tumblr, Foursquare, Youtube)
e Ongoing social media content creation and daily posting (Weekly Seaport Spotlight,
Reviews Posts, Live Music Opportunities, Tenant Info. Events, etc.)

Facebook:
e Facebook was your fastest-growing channel, with 8.28% friend growth.
® You have a gained a total of 66 new page fans during this time period. That's a 8%
increase.
e Increase in checkins from 1,068 to 1,160
e Reached a total of 14,153 users (472 per day). There was a total of 6022 interactions.
e Launched First KWHS Summer Contest.
o Launched KWHS website landing page:
https://www.keywesthistoricseaport.com/seaportswag/
o #SeaportSwag contest provides custom KWHS gifts to lucky winners
throughout the month of July.

Key West Historic Seaport ©
Published by Ali Faye [?] - July 3 at 8:00am - @ - @

Who wants to win some #SeaportSwag?! This is the contest photo for
this week! You have until this Friday (7/7) at 8 p.m. EST to enter for your
chance to win summer prizes. For official rules and instructions on
entering, head to
https://www.keywesthistoricseaport.com/seaportswag. Good luck!

#HistoricSeaport #SummerContest #Summer2017 #SummerVibes
#KeyWest #SimplyTheKeys #FloridaKeys #KWHS #FLKeys #TheKeys
#LoveFL #FL #Travel #Vacation #Win #Contest

;

#HistoricSeaport

3,094 people reached

View Results

il Like @ Comment A Share &~
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https://www.keywesthistoricseaport.com/seaportswag/

f v @ o

Official Site of the Key West Historic Seaport

HOME THINGS TO DO DINING & ENTERTAINMENT SHOPPING EVENTS VISITOR INFO OUR BLOG

& ~ &
STEP 1 STEP 2 SHER 3

Tag 3 friends in the comments section of

Like our Facebook Page Share contest image & use #SeaportSwag

the contest image

| have read and agree to the Terms and Conditions.

Enter your email

SUBMIT AND TAKE ME TO FACEBOOK NOW!

Read Official Rules here.

Twitter:
® Increase in followers to 769.
e Reach has exceeded Total followers 24 times during this period.
Total reach is 1,047,980 (our tweets showed up on our follower's Twitter feeds from

[
them retweeting or “liking” our posts, so all of their followers potentially read our
Tweets as well).
Instagram:

e Instagram accounted for the most audience growth, with 91 new followers added.
e Received 2,145 likes. That's an average of 33 likes per media.

Tumblr:
e Uploading monthly blogs and pictures to account
e Reposting content from travel bloggers /pictures from Key West Historic Seaport

e This channel has not shown any engagement so it will be discontinued.
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TripAdvisor:
e 500 Reviews
e #16 of 172 things to do in Key West
e Excellent Rating 4.5 out of 5

4_5 O O O O o 500 reviews

Excellent I
Very good N

Average H
Poor |
Terrible |

Foursquare (NEW):
e Over 50 million people use Foursquare to discover great businesses and share what
they love about them with others
e Visitors “check in” to their location and upload pictures, provide tips for future
visitors, and leave reviews, which make up our our page feed
e Below is a screenshot of what the KWHS page looks like:

Edit this place =
Save Share
Tips Photos &5
- . ”
6 Tips and reviews t * =
AN Kenwe
e
@ Leave a tip for others... m w2 %:
= A e =N
% © Mapbox © OpenStraethap
SORT  POPULAR  RECENT @ Historic Seaport Edit
201 William St. (Caroline and William)
g Glorgia Bellocchio August 21, 2014 Key West, FL 33040
Get directions

You feel you don't have any limit anymore! Amazing sight &

(@ Visit Key West's Historic Seaport & find
world class dining,... (Show mare)

& keywesthistoricseaport.com
¥ @historicseaport

(o) @historicseapaort
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KWHS WEBSITE:

e Ongoing website maintenance and content creation (Tenant Info. Events, Blog, etc.)
e New #SeaportSwag Landing Page for Contest created
e Regular content writing services

o June Blog posted: Website Link >>
e New events added monthly
e Google Analytics for period June 1, 2017 to June 30, 2017 below:

Audience Overview:

Sessions

1,223
-__-—'—\,-m-—--r--ﬁ—-/_r

Acquisition Overview:

1 B Organic Search

2 H Referral

3 W Direct

4 Social

Users Pageviews

1,091 2572
e i --./“"\/*-*‘—’\-—"-’*—"‘-—-"—-,

Sessions

1,223

482

354

312

75

M New Visitor M Returning Visitor

+ % New Sessions New Users

87.33% 1,068
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https://www.keywesthistoricseaport.com/blog/kwhs-june-blog/

Top 10 Referral Sources:

Source
Sessions 4 % New Sessions New Users

429 85.31% 366
of Total: 35.08% Avg for View: 87.33% % of Total: 34.27%
(1,223) (-2.30%) {1,068)
1. tpc.googlesyndication.com B6 (20.05%) 98.84% 85 (23.22%)
2. cityofkeywest-fl.gov 70 (16.32%) B2.86% BB (15.85%)
3. keywestinstatesummer.com 82 (12.12%) 88.46% 46 {(12.57%)
4. googleads.g.doubleclick.net 49 (11.42%) B89.80% 44 (12.02%)
5. keywest.com 40 (9.32%) 92.50% 37 (1011%)
6. fla-keys.com 25 (5.83%) B8.00% 27 (6.01%)
7. m.facebook.com 22 (5.13%) 90.91% 20 (5.46%)

B tco 22 (5.13%) 9.09% 2 (055
9. facebook.com 13 (3.03%) 61.54% B (219%)
10. youtube.com 5 (1.17%) 100.00% 8§ (1.37%)
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scialreport

Audience Summary

Key West Historic Seaport
June 1, 2017 - June 30, 2017

Cross Channel Report

Prepared by: ADEPT Strategy & Public Relations



Cross Channel

AUDIENCE GROWTH BY CHANNEL
Channel Audience Growth (Net) Growth Rate Total Audience
B3 Facebook 66 8.28% 863
@ Instagram 91 7.89% 1,244
©9 TripAdvisor 3 0.81% 373
Tumblr 0 0% 2
Lo Twitter 22 2.95% 769
3 YouTube 0 0% 9
182 5.58% 3,260
AUDIENCE GROWTH OVER TIME
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AUDIENCE GROWTH TOTALS

I

Instagram -
K

Tumblr | o

I >

YouTube | 0

Facebook

TripAdvisor

Twitter

AUDIENCE GROWTH RATE

[ .5
Instagram e 7.9%
I 0.8%

| 0.00

I 3.0%

| 0.00

Facebook

TripAdvisor
Tumblr
Twitter

YouTube

Instagram accounted for the most audience growth, with 91 new followers added. Facebook was your fastest-growing channel, with 8.28% friend growth.

AUDIENCE HISTORICALLY

0.2% 0

’
~ 37%
25% —~

@8 TripAdvisor @8 Tumbir B Instagram @8 Twitter @ Facebook}

~ 0.1%

B YouTube

AUDIENCE THIS PERIOD

0.2% 0

26%’
~ 38%
24%

[. TripAdvisor @l Tumbir @ Instagram @@ Twitter @ Facebook

~ 0.1%

@ YouTube



http://www.socialreport.com/external.htm?id=b655b49f-1310-4bc5-9198-7004061208be#Facebook-Summary
http://www.socialreport.com/external.htm?id=b655b49f-1310-4bc5-9198-7004061208be#Instagram-Summary
http://www.socialreport.com/external.htm?id=b655b49f-1310-4bc5-9198-7004061208be#TripAdvisor-Summary
http://www.socialreport.com/external.htm?id=b655b49f-1310-4bc5-9198-7004061208be#Tumblr-Summary
http://www.socialreport.com/external.htm?id=b655b49f-1310-4bc5-9198-7004061208be#Twitter-Summary
http://www.socialreport.com/external.htm?id=b655b49f-1310-4bc5-9198-7004061208be#YouTube-Summary

AUDIENCE AGE

AUDIENCE GENDER

~~0.0%

11% “

\\ 0.2%
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12% 33% —~

— 23%
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26% -
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@ 65 % Unknown {- Male @ Female Unknown]
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AUDIENCE WORLD DISTRIBUTION

0.05

Country
United States
United Kingdom
Canada
Brazil
Germany
Australia
Thailand
Mexico

India

United Arab Emirates
Philippines
South Africa
Venezuela
Ireland

Spain

France
Uruguay
Japan

Italy

New Zealand
Romania
Guam

China
Argentina

Puerto Rico

. 85.38

x| Code
us
GB
CA
BR
DE
AU
TH
MX

AE
PH
ZA
VE

ES
FR
Uy
JP

NZ
RO
GU
CN
AR
PR

| %

85.38
2.84
2.04
1.07
0.86
0.75
0.37
0.32
0.32
0.32
0.32
0.27
0.27
0.27
0.27
0.27
0.21
0.21
0.21
0.16
0.16
0.16
0.16
0.11
0.11

L0
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scialreport

Comprehensive Social Media Report

Key West Historic Seaport
June 1, 2017 - June 30, 2017

Cross Channel Report
1 Facebook Page
1 Instagram Profile
1 Twitter Profile
1 TripAdvisor Attraction
1 YouTube Channel

Comprehensive Social Media Report

Prepared by: ADEPT Strategy & Public Relations



Cross Channel

A . (R, . [ —— — ———— — R\, 1 ——— — ————

ACTIVITY ENGAGEMENT NEW AUDIENCE OUTBOUND CONTENT SITE VISITS REVIEWS

il ahanstalltonna don || onibelenctoatonnna i lncnnne Boe | | 1 naltun_cnantl. T Illl.l-. |||||III...|||||III|||||I||I|| ||nll||-I|I||III||I|||I|I““
[ 10,138 -2.78% | | 8,503 -1.94% || 3,260 +6% || 114 3.9/day J| 1,223 +7% )

J

CHANNEL ACTIVITY (DAILY NUMBER OF NEW COMMENTS, LIKES, FANS, REVIEWS, ETC)
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AUDIENCE GROWTH TOTALS AUDIENCE GROWTH RATE
Facebook | NG - o Facebook [N <=
Instagram | o1 Instagram [ 7.9%
TripAdvisor - TripAdvisor B 0.5%
Tumblr |O Tumblr |0.00
Twitter | NN 2> Twitter |G = 0
YouTube |0 YouTube |0.00

Instagram accounted for the most audience growth, with 91 new followers added. Facebook was your fastest-growing channel, with 8.28% friend growth.
ENGAGEMENT TOTALS ENGAGEMENT CHANGE
Facebook | NN, - o 1 5 Facebook W 25%
Instagram I 2209 Instagram -23.7%
TripAdvisor I3 TripAdvisor -66.7% NI
Twitter [l 375 Twitter M s2%
YouTube |1 YouTube | -83.3% NG

Facebook accounted for the most engagement growth, with 5915 new actions, and had the biggest change in engagement of 4.51%.

Instagram accounted for the most audience growth, with 91 new followers added. Facebook was your fastest-growing channel, with 8.28% friend growth.




AUDIENCE HISTORICALLY AUDIENCE THIS PERIOD
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Facebook accounted for the most engagement growth, with 5915 new actions, and had the biggest change in engagement of 4.51%.

Your current current engagement level is 4.1

QUALITY OF ENGAGEMENT COMPARISON

4/2017 5/2017
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N

N

o

[- Facebook @ YouTube [ Instagram @@ TripAdvisor B Twitter]




AUDIENCE WORLD DISTRIBUTION
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COUNTRY ACTIVITY

0.31 I, 22.8

City

Key West
Florida

Miami

Fort Lauderdale
New York

Fort Myers
United States
Florida Keys
Chicago

Tampa
Indianapolis
Philadelphia
Jacksonville
Orlando
Marathon Marathon Airport
Washington
Houston

Boston

Coral Springs
Dallas
Charlotte

Big Pine Key
Tampa-St. Petersburg-Clearwater
Cape Coral

Key Largo

ot
b

Code
FL

FL
FL
NY
FL

DC
TX
MA
FL
TX
NC
FL

o0
Qe
o ®

L)

./

L0

% of Audience
22.8
3.17
2.76
2.66
2.35
1.94
1.74
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1.12
0.92
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0.82
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0.72
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Facebook (1 accounts)

PAGE LIKES REACTIONS POST REACH ENG. USERS PAGE VIEWS COMMENTS
IIIIIIIIIIIIIIIIIIIIIIIIIIIII - _-__I___--__-_Il--__ - lnm__ - __.-_Ill.____ IIIIIIlllllilllllllllllll__ll IIIIII-I-.-..I_I--“I_-_I. -l EEEn I s x mll
| 863 +8% || 328 116.96% | 14,153 +75% || 5,862 +12% || 151 +7% )| 15 +150% |
Page Likes 863 | New Page Likes Total Reach Post Reach [ 14.2k | Eng. Users 5,862 |
Total Clicks 5,233 | Page Views 151 | Page Impressions  ([EEELY Post Impressions [ 22.9k | Posts 35 |
Comments [ 15 | Reactions 328 | Post Unlikes Shares 35 | Video Views 1,626 |
Reviews B Checkins m Mentions a

[You have published 35 posts (1.17 per day). 87% of interactions are clicks (5233 total). You had 15 comments and 35 post shares.

[ Your posts reached a total of 14,153 users (472 per day). There was a total of 6022 interactions.

[You had a total of 22,859 post impressions (762 per day).

[ United States is the country with most audience (93.05%). You have audience in 20 countries.

[ You have a gained a total of 66 new page fans during this time period. That's a 8% increase.

[ Most common source for page likes, or 43%, is Page Profile

[ Majority of your page fans are aged between 35-44 (28%) and are Female (59%).

[ Majority of your page fans 814, or 94%, speak English.



http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Fans
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Fans
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Likes
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Likes
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Performance
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Performance
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Summary
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Summary
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Performance
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Performance
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Comments
http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Facebook-Comments

MOST ENGAGED FRIENDS

Mandy Claire

Comments: 3
Reactions: 33

Kevin Scott

Comments: 0
Reactions: 12

Jerry Pollitt

Comments: 1

Reactions: 3

A

_jé\'li Faye ADEPT Strategy &
Public Relations
Comments: 1

Reactions: 35 Comments: 0

Reactions: 35

&

Rob King

Suziq Lat
Comments: 1 Comments: O
Reactions: 8 Reactions: 6

Pelusa Makeup -

Comments: 1 Sl
Reactions: 2 Julie Ruffolo

Comments: O
Reactions: 3
Fort Lauderdale,
Florida

Imperial Point
Neighborhood
Association

Comments: 0
Reactions: 35

Marielizabeth
Turmero

Comments: O
Reactions: 6

Sara Harbinson

Comments: 1
Reactions: 1

Vacation Homes of
Key West - VHKW

Gregorio Arcay

Comments: 0
Reactions: 16

Vacation

Honmies

of Ry Nvw

Comments: O
Reactions: 6

(e

e
[

Dana Pollitt, PA.

Comments: 0
Reactions: 2

M P

Key West Historic
Seaport

Comments: 1
Reactions: 15

¢
Karen Olson

Comments: O
Reactions: 4

Leslie Lester

Comments: 0
Reactions: 2

S
Envision Uptown -
Uptown Fort
Lauderdale

Comments: 0
Reactions: 12

Charles McCloud

Comments: O
Reactions: 4

Cindy Ridenour

Comments: 0
Reactions: 2

LisaUM McKee- Dan Schwab Gar arman Paul Vrooman Dana Pollitt
ema
Y Comments: O Comments: O Comments: 0 Comments: O
Comments: 1 Reactions: 2 Reactions: 2 Reactions: 2 Reactions: 2
Reactions: 1
MOST LIKED MOST COMMENTED MOST ENGAGED USERS MOST SHARED

It's #NationalEggDay and what better
way to celebrat...

Let our June blog guide you to having

Today is #NaturePhotographyDay and
an unforgettab...

Let our June blog guide you to having
for authentic and...

an unforgettab...

41 reactions 2 comments 67 engaged users 4 shares

Majority of your posts or 57% are photos. Videos however offer you the best engagement rate of 9 events per post.

Most of engagement (reactions, comments and shares) or 100% comes on days when post at least once. Majority of post engagement or 87% are reactions.

TOP PUBLISHERS

Total Likes Total Comments Total Shares

343 19 14

Posts % of all posts

38 109%

User

m Key West Historic Seaport
'l

g g

BEST TIME FOR LIKES BEST TIME FOR COMMENTS BEST TIME FOR MENTIONS

1:00 PM - 2:00 PM 1:00 PM - 2:00 PM 7:00 PM - 8:00 PM

29% of likes occur during this time 33% of comments occur during this time 33% of mentions occur during this time



FACEBOOK LIKES, COMMENTS, POSTS AND MESSAGES BY DATE OF THE WEEK

100 95
75 70
61
I
53
50
30
o5 23 23
0 —_— —_— I E—— —
Sunday Monday Tuesday Wednesday Thursday Friday Saturday

@ Photo Comment Photo Like Post Like @ Review Unlike @ Review like Video Like @ Reply to comment Post Comment
Video Comment [ Mention

Most users reached, or 83.66%, are from United States

MOST MENTIONS BY MOST SHARED POST MOST MENTIONS DAY

Vacation

Wednesday
June 7, 2017

Haines

o Ty Xow'

Vacation Homes of Key West - VHKW :
Summertime at Key West Historic Seaport! So many
fun trips and charters to choose from. #keywest
#summervacation #vhkw

3 mentions 8 shares 1 mentions

Most mentions, or 100%, are photo captions. Most mentions, or 84% are by unknown users.

3 REVIEWS

Key West Historic Se Gyayaiais)

Excellent service, and food was exceptional! Will definitely be back on our next visit to KW!

by Lisa Marie Kaczenski Cope on Jun 23, 2017
1 Likes

Key West Historic Se Gy&yaiais)

We had our wedding rehearsal dinner at the Waterfront Brewery. Absolutely the best choice we could have made. Excelle...

by Jerry Tainter on Jun 11, 2017
1 Likes

Key West Historic Se Gyayaae)

The Historic Seaport had plenty of live music and really cool bars. We walked over from Duval Street and ended up sta...

n c by Sophia Wilshire on Jun 5, 2017
1 Comments 1 Likes

MOST VIEWED VIDEO MOST LIKED VIDEO MOST SHARED VIDEO MOST COMMENTED

We love the conch fritters from BO' We love the conch fritters from BO'
s Fishwagon. What's your favorite || In case you needed another reason || s Fishwagon. What's your favorite || Key West Historic Seaport - Official
dish from to love Cuban Coffee Queen, they dish from Video

have dalicinn

1,623 views 12 likes 22 shares 1 comments

Most of video engagement (likes, comments and shares) or 61% comes on days when you do not upload videos. Majority of video engagement or 56% are likes.

Majority of users that watch videos at least 3 seconds watch them through autoplay. Majority of users that watch videos at least 30 seconds watch them through autoplay

492% of percent videos views result in engagement. That's 56% decline compared to last period.


https://www.facebook.com/10212169129531159
https://www.facebook.com/10212260866329885
https://www.facebook.com/10209126902274951

Instagram (1 profiles)

A, (5

MEDIA COMMENTS LIKES FOLLOWERS FOLLOWING
T T T R | R | FA I T T T | (TR
31 -22.50% || 51 -5.56% )| 2,158 -24.12% || 113 -10.32% )
New Photos m New Videos B New Comments m New Likes m New Followers

Total Followers

New Following

Total Followings

Total Uploaded Media

TOP POSTS BY NUMBER OF LIKES

Post

What a view! Perfect shot of a @sebagokeywest sai...
Take a drive down Lazy Way and explore #KeyWest i...
The waves, the water, and a Key West sunset. It d...

3 el This Sunday's #SeaportSpotlight is a bartender at...

' Bill Klipp captured the beauty of a Key West suns...

Publisher

Likes
Key West Historic Seaport 175 I%
Key West Historic Seaport 128 r%
Key West Historic Seaport 113 r%

Key West Historic Seaport

Key West Historic Seaport

96 |5%

FOLLOWERS GENDER

100

50

% of all followers

Male

Female

[. Key West Historic Se ]

Unknown

100
Q
()
c
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=
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=

= 50
i
o
wr
Y
o
~

0

AUDIENCE INFLUENCE BY GENDER

Female Male

[. Key West Historic Se ]

MOST COMMENTS DAY

Wednesday
June 14, 2017

10 comments

MOST COMMENTS BY

4 comments

MOST COMMENTED

“The odds of catching a Iu lobster are about one i...

9 comments, 88 likes

[ 40% of your audience are male and 61% of your audience are female.

[ Majority of your audience, or 37% have 100 to 500 followers

% of all likes

Unknown



http://www.socialreport.com/external.htm?id=e5893039-2889-40df-a219-04066a92b246#Instagram-Media
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MOST INFLUENTIAL USERS

User Followers % of total reach

Flavia Peixoto 111,636 IS%

@ Rio Academia Natural s 7... 53,975 3%
% Ragnhild Jevne 37,345 2%
Maxim Sukhanov 34,403 2%

Sailing Nandji-Bonita &... 30,276 (2%
s# SpearLust® 29,991 2%

# Sagrado Studios 29,104 29

Captain Rich Smith 28,803 2%

kALINEGUERINO 28,410 2%

Ed Matt Monge 27,907 2%

MOST ACTIVE USERS

User

Leslie P Burrell

Carlos Owner

Kyla Shoemaker

Bl vou're a catch 22

fA Heather wilde

BB AquariumDepot.com
April Ann

.§ Christina s.

M, The Distinguish Fisher...

F] KELLYNORMAN

Posts
9,288
8,030
5,436
4,498
4,223
4,085
2,647
2,641
2,609
2,599

Followers
1,093
19,459
1,141
1,467
386
3,757
946
8,762
13,444
1,969

You have gained an average of 3 followers per day.

A — —— —  ———
MOST LIKES DAY

Tuesday
June 27, 2017

328 likes, 3 comments

MOST LIKED

What a view! Perfect shot of a @sebagokeywest sail u...

175 likes

You have received 2,145 likes on your media. That's an average of 33 likes per media




TripAdvisor (1 profiles)

Reviews: B Rating: 5 |

RATINGS GENDER

[. Male B Female Unknown]

REVIEWER GEOGRAPHY

0.3 . 34.98

3 REVIEWS

Love the Bight Key West Historic Se Gyayai@is

Always visit the Bight when we are in town. Lots of great restaurants and music. Make sure you visit Shrimpboat Sound on your way around ...

by Jason W on June 21, 2017

I love the Historic Seaport Key West Historic Se Gy@@@i@
This area is perhaps my most favorite area of Key West. There is something about it that | absolutely love. From the bars (Schooners) to ...

by Derek E on June 21, 2017

Take a walk,stop for a drink and some fresh seafood! Key West Historic Se Gy@@@i&
This area has always been busy with one maritime activity or another... wrecking,sponge fishing,turtle fishing,shrimp boats, you name it....

by ARodriguezP on June 15, 2017

Reviewers Timeline
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5. Jun

12. Jun

19. Jun

[--- Key West Historic Se]

26. Jun
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Twitter (1 profiles)

NEW FOLLOWERS STATUSES MENTIONS RETWEETS FAVS REACH
- mm= Inon .. L II-IIII- I (1] l_n_nn . . I In . . mmm I - Ill I-I- 1 IIIII I“ IIII III IIIII o [ [ __LII-II-Il-I.Illll. - I I | I I_ I I
| 48 -31.43% || 46 -16.36% || 44 -4.35% || 53 +61% || 191 -19.07% | | 1048k +1438% |
Followers 769 New Followers [ 48 | Following 2,022 | Statuses [ 46 | Mentions 44 |
RTs by me (112 | RTs of me 53 | Quotes (2 ] Favorites 191 | Lists
Reach Replies 4] Link Clicks (Platform Posts) (£}

[ You have published 46 updates (1.53 per day). 66% of engagement is favs. On average you get 4.15 favs, 1.15 retweets, 0.96 mentions and 1.07 new followers per post.

[ Your reach has exceeded your total followers 24 times during this period.

[ Majority of your followers or 45% are in GMT-4:00 timezone and 96% of your followers speak English

[ United States is the country with most followers (74.5%). You have followers in more than 30 countries

FOLLOWERS WORLD DISTRIBUTION

0.17

- R 74.5

FOLLOWERS COMPARISON

You Your Followers (avg)

769 | 17,946

Your followers have 1.3x more followers than
following.

TWEETS COMPARISON

You  Your Followers (avg)

1,189 | 9,562

On average, your followers tweet 0.2 times
per day.

DAYS ON TWITTER

You

416 | 1,556

Your Followers (avq)

Your followers have been on Twitter 3.7x
then you.

FOLLOWER RATIO

You Your Followers (avg)

0.4]1.3

You follow 0.4x more users than
follow you.
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FOLLOWER GROWTH

Daily followers across Twitter profiles

780

760

740

720 & ™ ‘0
S $ $

[-0- Key West Seaport ]

56

Top 5 topics you influence

Florida Keys
Key West
Florida
Vacations
Jimmy Buffett

HistoricSeaport

People that influence you

m ConchFarm (1,063)

@m FuryKeyWest (6,416)

E waterfrontbrews (561)

m YankeeFreedom (1,095)

. ﬂ mellowventures (135)

oyt

People that you influence

mm BellaVita_KeyW (516)
m TORsAdventures (11,140)

ﬂ FranchescanMonk (2,941)

m KWBaitandTackle (69)

¢ _ zipporahs (150,676)

BEST TIME FOR RTs

1:00 PM - 2:00 PM

39% of retweets occur during
this time

BEST TIME FOR REPLIES

1:00 PM - 2:00 PM

27% of replies occur during
this time

BEST TIME FOR MENTIONS

1:00 PM - 2:00 PM

22% of mentions occur during
this time

BEST TIME FOR FAVS

3:00 PM - 4:00 PM

14% of favorites occur during
this time

BEST TIME FOR FOLLOWS

4:00 PM - 5:00 PM

12% of new follower occur during
this time

TWITTER ACTIVITY BY DAY OF THE WEEK

80

60

40

20

Sunday Monday

Tuesday

Wednesday

Thursday

Friday Saturday

[- RT of Me @@ New Follower @l Reply @ Favorite @ UnFavorite @ Mention @ Quoted Tweet

—/

MOST TWEETED DAY

Thursday
June 1, 2017

5 tweets

MOST RETWETED DAY

Tuesday
June 6, 2017

4 retweets

MOST FAVORITED DAY

Thursday
June 1, 2017

6 favs



http://twitter.com/ConchFarm
http://twitter.com/FuryKeyWest
http://twitter.com/waterfrontbrews
http://twitter.com/YankeeFreedom
http://twitter.com/mellowventures
http://twitter.com/BellaVita_KeyW
http://twitter.com/TORsAdventures
http://twitter.com/FranchescanMonk
http://twitter.com/KWBaitandTackle
http://twitter.com/zipporahs

MOST FREQUENTLY USED HASHTAGS

Hashtag Times % of total
#keylimepiefestival 3 3%
#lovefl 8 I8%
#fl 2 2%
#sunset 4 4%
#throwbackthursday 2 2%
#vacation 5 |5%
#historicseaport 21 .)%
#keywest 11 rl%
#blog 5 5%
#summer 5 |5%

MOST MENTIONED USERS

Key West Bait Tackle

4§ Captain Steven Lamp
Sunset Watersports
ezt Turtle Kraals

Cuban Coffee Queen

Lost Reef Adventures

Half Shell Raw Bar

BRIDES

5y Key TV
@ ConchRepublicSeafood

Times

1
1

% of total
5%

5%




YouTube (1 accounts)

Views m Minutes Watched

(1,198 | Watched Duration Shares (1] Playlists Added

Subscribers n Total Videos B
.
CURRENT TRENDS
Views (1,010) Minutes Watched (1,198) Playlists Added (1)

[ You had 1,010 views (33.67 per day). 50% of engagement is shares. On average you get 0 comments, 0 likes, 0 shares, 0 added to playlists per view.

[ On average 0.2% of your views result in engagement.

[ Your typical viewer uses desktop and windows and will get to your videos via link on another website

[ Most viewers or 96.04% get to your videos from link on another website. Majority of minutes watched or 97.38% are from users that arrive from link on another website.

[ Most users or 60.2% use desktop to watch your videos. Majority of minutes watched or 62.64% are from users using desktop.

p.

\ S

Most users or 46.83% use Windows operating system to watch your videos. Majority of minutes watched or 51.96% are from users using Windows.

VIEW PERCENTAGE BY GENDER

VIEW PERCENTAGE BY AGE

33% ~

[- Male @B Female] [- 25-34 @ 18-24 B8 55-64 B 35-44 45-54 @9 65-]

12%
~ 21%
17% —
° ” 2%

— 14%

MOST VIEWS

y e

—
AR S AL

Key West Historic Seaport - Official Video

958 views

Copyright © SocialReport.com ® 2017. All rights reserved.
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